
Big Data: 
The Answer
Is In There

What is Big Data?
Raw data, when analyzed properly, 
increases productivity and innovation and 
improves a company’s competitive edge. 

Companies are realizing that data analytics are now at 
the center of their organization, rather than the edge.

- Bruno Aziza of SiSense3

2.8 zettabytes (ZB) of data will be created and replicated in 2013. 
- IDC/EMC4 

EXPONENTIALLY IMPROVE MARKETING  BY
APPLYING ADVANCED ANALYTICS TO BIG DATA:

Make Big Data Work For You.

What challenges do 
marketers face with Big Data?

52% of organizations 
today use predictive 
analytics to increase 
profitability

52%

43% use it to 
develop product 
recommendations 
and offers.

43%

In organizations 
that have deployed 
predictive analytics, 
67% are satisfied with 
their use.

67%

...Yet few are 
benefitting so far: 
Only 12% currently 
implement a Big Data 
strategy.

12%

What’s “In There”?

Strategy Simulations
Detailed simulations allow targeted big data analysis for more informed decision-making.

– Ventana Research6

– Ventana Research6– SAS/SourceMedia7

– Ventana Research6– Ventana Research6

– IBM5

•personalized customer experiences

•maximized market share & brand equity

•responsive product development

•cross-channel interactions 

•improved R&D 

•optimized marketing spend

•increased ROI

•Accountability
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Massive shifts in 
consumer behavior are 
causing market disruption.
To succeed in the age of the customer, 
businesses must identify and track customer 
behavior. Today, the data from a product could 
become more valuable than the product itself:

“Instead of capturing every last 
  tweet and call center transcript, 
  firms need to take an ROI-based 
  test-and-learn approach to data 
  sources.”

Big Data can result in a 
10-30% improvement in 
marketing performance.

- MarketShare, quoted in
The Harvard Business Review1
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– Forrester Research2

Marketers need to make sense of a vast amount 
of information, discarding what’s irrelevant and 
combining the rest in unique and valuable ways.

Media Needle uses big data to generate 
bottom-line-focused insights that keep 
you ahead of your competition. 

connect with us: @MediaNeedle


